
StudyMaterialonEntrepreneurshipDevelopment
________________________________________________

MULTIPLECHOICEQUESTIONS(withanswers)

1.Familybusinessalwaysinterestedtohandoverthechangeofhisbusinessto
(A)Professionalmanagers
(B)Nextgenerationentrepreneurs
(C)Futuregenerationentrepreneurs
(D)Noneofthese

2.EDPisrequiredtohelp
(A)Existingentrepreneurs
(B)Firstgenerationentrepreneurs
(C)Futuregenerationentrepreneurs
(D)Noneofthese

3.GATTisestablishedin1947under
(A)Germanleadership
(B)USleadership
(C)Frenchleadership
(D)UKleadership

4.Havingmorethan50%ofsharecapitalthatprovidestheentrepreneurwithmanagerialcontroliscalled
(A)Jointventure
(B)Majorityinterest
(C)Horizontalmanager
(D)Diversifiedactivitymanager

5.Havinglessthan50%ofequitysharecapitalinaninternationalventureiscalled
(A)Jointventure
(B)Majorityinterest
(C)Minorityinterest
(D)Exporting

6.Whichofthefollowingshowssomethingnew
(A)Businessmodel
(B)Modeling
(C)Creativeflexibility
(D)Innovation

7.Apersonwhomanagedlargeprojectwastermedastheentrepreneurinthe___
(A)Earliestperiod
(B)Middleages
(C)17thcentury
(D)19thand20thcentury

8.Theactivitywhichoccurswhennewventureisstartediscalled
(A)Motivation
(B)Businessskills
(C)Departurepoint
(D)Goalorientation

9.Thelevelatwhichanindividualisviewedbysocietyiscalled
(A)Financialstatus
(B)Qualification
(C)Socialstatus
(D)Achievement



10.SBAstandsfor
(A)Smallbusinessaccounts
(B)Smallbusinessadministration
(C)Smallbusinessadequacy
(D)Smallbusinessadvisories

11.Whichofthefollowingisthemostimportantcharacteristicsofasuccessfulbusinesswebsite?
(A)Innovation
(B)Speed
(C)Graphics
(D)Products

12.Whichofthefollowingisthenextstagetotheconceptstageofproduceplanninganddevelopmentprocess
(A)Ideastage
(B)Productplanningstage
(C)Productdevelopmentstage
(D)Testmarketingstage

13.LMM standsfor
(A)Locallymanufacturedmachinery
(B)Locallymanufacturedmarble
(C)Localmarblemarket
(D)Localmeatmarket

14.Whichofthefollowingfactorismostimportantinforminganewbusiness?
(A)Finance
(B)Marketing
(C)Govt.support
(D)Familysupport

15.Theentrepreneurs__________dependsonhisperceptionoftheopportunity
(A)Commitmenttoopportunity
(B)Commitmentofresources
(C)Controlofresources
(D)Strategicorientation

16.Intermsofchronologicalage,mostentrepreneursinitiatetheirentrepreneurialcarrierbetweenagesof
(A)15yrsto22yrs
(B)22yrsto45yrs
(C)45yrsto54yrs
(D)54yrsto63yrs

17.Acorporatemanagerwhostartsanewinitiativefortheircompanywhichentailssettingupanewdistinct
businessunitandboardofdirectorscanberegardedas?
(A)Ecopreneur
(B)Technopreneur
(C)Intrapreneur
(D)Socialentrepreneur

18.The_________planshouldcontainpointstoascertainprogress
(A)Business
(B)Marketing
(C)Financial
(D)Operational

19.From thefollowingwhichoneisfactoraffectingentrepreneurial
(A)Social
(B)Economic
(C)Physiological
(D)Alloftheabove



20._______businessesareconsideredthebackboneoftheAmericanbusinessindustry
(A)Familyowned
(B)Non-family
(C)Publicsector
(D)Professionallyrun

21.Indiaon13thDec.,2016singedanagreementforMSMEfinancingwithwhichbank?
(A)IBRD
(B)ADB
(C)NABARD
(D)Alloftheabove

22.Whichofthefollowingmethodentrepreneurcanusetodointernationalbusinesswithleastrisk
(A)Turkeyprojects
(B)Jointventure
(C)Merger
(D)Synergy

23.Entrepreneurstypicallyfrom
(A)Servicebusinesses
(B)Manufacturingbusinesses
(C)Constructioncompanies
(D)Avarietyofventures

24.Entrepreneursandventurescapitalist
(A)Getalongwell
(B)Arethebestfriends
(C)Arecordialfriends
(D)Areinconflict

25.Personalcharacteristicstobeasuccessfulentrepreneurincludes
(A)Understandingenvironment
(B)Creatingmanagementoptions
(C)Encourageopendiscussion
(D)Alltheabove

ANSWER

1.(B) 7.(B) 13.(A) 19.(D)

2.(A) 8.(C) 14.(D) 20.(A)

3.(B) 9.(C) 15.(D) 21.(A)

4.(B) 10.(B) 16.(B) 22.(A)

5.(C) 11.(B) 17.(C) 23.(D)

6.(D) 12.(C) 18.(D) 24.(D)

25.

(D)




